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Are you a beverage brand looking for 2021’s tips, 
tricks, and trends? We have you covered. Grab your 
favorite beverage and let's get started!  
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52% of consumers are 
actively looking for tips 
on personal health and 
wellbeing as a result of 
the pandemic – offering 
brands a unique 
opportunity to engage 
with consumers. 
(GlobalData)

E-commerce accelerated during the global pandemic, and it’s not just a trend. It's the new way of life that every 
brand, including beverage brands, needs to incorporate into their business and packaging processes. 
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Trends in the
Beverage Industry  
Online shopping rates significantly increased during 
2020 and are expected to remain an integral part of 
life in 2021 and beyond. Online purchasing continues to 
play a key role in beverage sales due to the accessibility 
and convenience of digital platforms. GlobalData trends 
report 46% of consumers indicated that they would 
continue (or start) to purchase more products online. 
This is particularly true in the beverage industry, and 
is illustrated by IWSR data, which states that 44% 
of the online alcohol purchasers didn’t start buying 
alcohol online until 2020. In 2019, it was only 19%. 
Additionally, consumers want conscientious brands 
that offer convenience, have innovative packaging and 
flavors, and provide a fun way to celebrate, in-person 
or from afar (Forbes). 

28% of consumers would like to continue working 
from home – leading to a seismic shift in purchasing 
patterns, according to GlobalData. This shift has led 
to a plethora of trends in the beverage industry. For 
example, you’ve probably attended your fair share of 
virtual celebrations and occasions this past year or 
so. Perhaps you’ve participated in one of the newest 
trends – sending drinks to one another as gifts. In 
particular, people have begun sending each other fun 
new drink kits and ingredients to make at home. In fact, 
restaurants have also joined in by selling take-away 
beverage preparation kits. Beverages are a great way 
to celebrate together or separately. 

Consumers are also influenced by the beverage choices 
of their friends and associates. Hard seltzers, for 
example, have started to dominate the alcoholic 
beverage market. Hard seltzers rose to a never-
before-seen popularity in 2020. It's not just the “young 
crowd,” either. Hard seltzer (+19%) and non-alcoholic 
spirits (+13%) are expected to grow strongly in the 
period to 2024 (GlobalData). As more seltzer brands 
enter the marketplace, consumers are excited by 
the upscale ingredients, dynamic packaging, and 
innovative flavors. Some of the fastest-growing hard 
seltzer brands in the U.S. include White Claw, Truly, 
Bud Light Seltzer, Bon & Viv, and the list goes on (The 
Drinks Business). Seltzers are also popular because 
they offer something for everyone, from alcoholic 
to nonalcoholic, low-calorie, zero sugar, and more. 

Hard seltzer (+19%) 
and non-alcoholic 
spirits (+13%) are 
expected to grow 
strongly in the period 
to 2024 (GlobalData). 

https://www.theiwsr.com/5-key-trends-that-will-shape-the-global-beverage-alcohol-market-in-2021/
https://www.forbes.com/sites/joemicallef/2021/01/13/after-covid-the-top-ten-trends-shaping-the-adult-beverage-market-in-2021/?sh=20bfe722461d
https://www.thedrinksbusiness.com/2020/04/10-of-the-biggest-hard-seltzer-brands/
https://www.thedrinksbusiness.com/2020/04/10-of-the-biggest-hard-seltzer-brands/
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Be in Good Spirits   
Mexican spirits are in demand as people add variety to their liquor cabinets. Tequila and Mezcal are 2021’s 
media darlings. They grew in popularity during 2020 as consumers made at-home Margaritas and other 
drinks that were previously consumed in restaurants. Consumers are also expanding their interest to Añejo 
and Reposado, sub-categories of Tequila. Beyond that, premium sipping tequilas are gaining interest and 
are expected to become a main Whiskey competitor (Beverage Daily). For 47% of global consumers, locally 
sourced ingredients are more important than before, or are a top priority for them now, which gives brands 
in this space a competitive edge (GlobalData). 

Ready-to-Drink (RTD) Cocktails 
Ready-to drink beverages have also exploded on the scene. High Noon, for example, had its breakthrough 
moment during 2020. The vodka-based beverage is perfect for cocktail lovers who want something 
convenient and accessible. RTDs are one of the newest competitors for seltzer brands because they’re 
just as easy and provide even more options. Hard Kombucha and hard lemonade are also quite popular. 
They offer the same convenience and accessibility, while providing the variety consumers crave (Forbes). 

Tequila and 
Mezcal are 

2021’s media 
darlings. 

https://www.beveragedaily.com/Article/2021/01/12/US-beverage-alcohol-5-trends-to-watch-in-2021
https://www.forbes.com/sites/joemicallef/2021/01/13/after-covid-the-top-ten-trends-shaping-the-adult-beverage-market-in-2021/?sh=20bfe722461d
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Message in (or on) A Bottle – 
What’s New in Packaging 
In 2021, beverage packaging art and illustrations are fresh and creative. Illustrations are largely two-dimensional and utilize 
bold colors. Small, patterned designs offset packaging size limitations. Brand names themselves are taking on a more 
significant role in the package design, increasing brand awareness with creativity and style.  

Product aesthetics matter. Drink packaging has the unique opportunity to send a message on or in the bottle. The goal is 
to create an authentic experience consumers can relate to. For example, vintage packaging, as the name implies, harkens 
back to somewhere other than the present. It’s designed to create an immersive experience, one where the package’s look 
and feel conjures a sense of nostalgia. Nostalgia engenders feelings of comfort and increases trust in the brand. Brands 
lacking the history to fall back on nostalgia are not, however, without a remedy. “Newstalgia” is the act of creating a sense 
of nostalgia through packaging inspired by the past. It utilizes anything old that can be made relevant to a new product.  

The use of solid colors is also trending in 2021. Minimalism allows copy and color choice to speak to the nature of the 
product and the personality of the brand. Bright and bold colors inspire the feeling of novelty and originality. Additionally, 
color blocking, the use of blocks or panels of color play a significant role in the visual experience and appeal to customers.  

Finally, like an art gallery, designers want you to be able to experience the emotional appeal of their packaging. From the 
initial interaction, utilizing techniques such as textures, geometric shapes, and technical drawings, designers seek to 
develop packaging resemblant of fine art, as if it were plucked from a New York City gallery. 

The use of solid colors 
is also trending in 2021. 

https://99designs.co.uk/blog/trends/packaging-design-trends/#2
https://casemakes.com/resources/product-packaging-design-trends/?utm_source=Google_Ads&utm_medium=CPC&utm_campaign=Google_Ads&utm_term=Google_Ads&gclid=Cj0KCQiAhs79BRD0ARIsAC6XpaUp0H4aUQlM3WyS74Jmk4InusMaV6Z2I4eBolGKb5KVUExWz8S7uysaAjxnEALw_wcB
https://99designs.co.uk/blog/trends/packaging-design-trends/#10
https://99designs.co.uk/blog/trends/packaging-design-trends/#6
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Digitization – The 
Tools for Success  
The demands of e-commerce require brands to rely on technology 
for creativity and efficiency. With the shift to digital and rapid 
changes in consumer demands, brands must continually evolve. 
Packaging art and labelling are integral to a brand’s identity. When 
creating this art, brands can maximize the likelihood of accurate 
production files by using an artwork management workflow tool. 
The tool allows brands to increase the speed of approvals so that 
labels and artwork are accurate.

WebCenter is a powerful and user-friendly web-based platform that 
focuses on all aspects of packaging artwork: shape, brand colors, and 
content. It manages packaging artwork specifications, approvals, 
and project lifecycle. WebCenter integrates with interactive artwork 
inspection tools to drive quality control in an end-to-end platform.  

A digital asset management (DAM) solution helps brands organize 
their digital content in a centralized and secure location. A DAM 
provides a single source of truth for all brand assets. Brand content 
and imagery are consistent and accurate across channels, and wasted 
time searching for and recreating assets is eliminated.

MediaBeacon is a DAM enabling creatives to increase their 
efficiency by searching, accessing, and editing assets directly 
from the DAM through a window in Adobe InDesign, Photoshop, or 
Illustrator. MediaBeacon empowers your team to deliver omnichannel 
content efficiently by sharing assets through external links, brand 
portals, or download-only access.   

3D technology and automation are playing more prominent roles in 
packaging and selling via e-commerce than previously seen before. 
They’re necessary capabilities for brands that want to make their 
processes more efficient. Investing in 3D and automated solutions 
enhances a brand’s ability to get to market faster, reach beverage 
consumers where they shop, and ultimately, sell more products.  

Utilizing the right tools for your business enables you meet the 
current surge in consumer demand for beverage products. Digital 
solutions help you maintain brand consistency across channels, 
while increasing your internal efficiency. Creativity and innovation 
are essential for capturing consumer interest and loyalty.

https://www.esko.com/en/solutions/brand-solutions/webcenter
https://www.esko.com/en/solutions/brand-solutions/mediabeacon
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esko.com/brands

About Us 
Esko helps its customers make the best packaging for billions of consumers. Our product portfolio supports 
and manages the packaging and print processes for brands, retailers, designers, premedia and trade shops, 
packaging manufacturers, and converters.

Esko solutions are used in packaging management, asset management, artwork creation, structural design, 
prepress, 3D visualization, flexo plate making, workflow automation, quality assurance, sample-making, 
palletization, supply chain collaboration and/or the production of signage and displays.

The Esko family includes Enfocus, with its PDF quality control tools and automation solutions and 
MediaBeacon, with its digital asset management (DAM) solutions.

www.esko.com/brands

https://www.esko.com/en

